European Development
Journalism Grants
Call for Proposals

Open date:

18 November 2020 (Wednesday)

Closing date: 18 January 2021 (Monday) 11:59 pm CET

The European Journalism Centre has launched, with the support of the Bill & Melinda Gates
Foundation, the latest round of the E
 uropean Development Journalism Grants programme to
support media organisations reporting on global development challenges with a total of €900,000.
Eight grants worth up to €120,000 each will be awarded to high profile media organisations in
France, Germany, the Netherlands, Sweden and the United Kingdom to report on global
development topics during the course of one year.
Purpose of the grant programme is to boost sustainable and impactful journalistic coverage of
the topic and to enhance the capacity and motivation of media organisations to address global
development topics on a regular basis.
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About the programme
The European Development Journalism Grants programme encourages media organisations
to go beyond their usual reporting approaches and to set a new and distinctive agenda for
development coverage. Reporting regularly on development topics during one year provides
the opportunity to create awareness and engage audiences.
Over the last five years, 19 media organisations across France, Germany, the Netherlands, Sweden
and the UK have received funding through this programme. Awarded media organisations include
CNN Global (UK), Dagens Nyheter (SE), De Correspondent (NL), De Volkskrant (NL), Euronews (FR),
Frankfurter Allgemeine Zeitung (DE), Die Welt (DE), New Internationalist (UK), Spiegel Online (DE),
The Bureau of Investigative Journalism (UK), Vanity Fair (FR) and VPRO (NL).
The previously a
 warded projects featured in-depth reporting on critical issues, informed and
engaged audiences, and resonated both with readers and the communities they reported on.
They brought together innovative approaches, thorough research, fresh ways of reporting,
state-of-the-art presentation methods and innovative storytelling techniques.

How to apply for the European Development
Journalism Grant
To make the grant award decisions, we look at two tiers of criteria:
Eligibility criteria
●

Formal preconditions on who can apply

●

Applicants must meet all of them in order to be considered

Selection criteria
●

Distinguishing characteristics which make a project stand out

●

It is not mandatory to meet all criteria
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Eligibility criteria
Applicants that meet the following criteria can apply:
●

Media organisations with audiences in one or more of these c
 ountries:
France, Germany, the Netherlands, Sweden or the UK.
Media can apply alone or in a coalition of outlets, for instance between media in different
countries, or between a major general-interest news organisation and a smaller outlet with a
specific expertise and audience.

●

The applicant - or, in the case of consortia, one of the applicants - is an opinion-forming
news- or broader journalism organisation with a track record of accurate, fair, and
responsible quality reporting.
In other words: Major international, national or metropolitan news outlets or magazines in print,
broadcast, and/or online followed by a large audience and/or decision makers.
Investigative newsrooms and widely-read sector-specific outlets focusing on development, foreign
policy, foreign trade and investment, health, and political communication are also eligible - ideally
in co-operation with a major general-interest news organisation.

●

The project focuses on one or more of the L
 east Developed Countries (LDCs).
Focus is on LDCs as d
 efined by the United Nations and/or their development relations with key
European donor countries; other countries may be used for further illustration or comparison.

●

The project directly addresses one or several of the first six Sustainable Development
Goals (SDGs), namely:
○

Goal 1: No Poverty;

○

Goal 2: Zero Hunger;

○

Goal 3: Good Health and Well-Being;

○

Goal 4: Quality Education;

○

Goal 5: Gender Equality;

○

Goal 6: Clean Water and Sanitation
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●

The project delivers regular instalments t hat are thematically connected over a period of
12 months w
 hich are recognisable as a series:
○ Format: Any format or mix of formats is acceptable.
○ Topic: Reporting has to be thematically connected (e.g. in-depth, multi-angle reporting of a
single topic or topical cluster or consistent coverage of a cross-cutting issue).
○ Recognisability: New instalments may be published in short intervals, with a specific tagline,
hashtag, logo, layout, or design.
○ Presentation: Reporting is published on a dedicated microsite or website subpage and/or is
labeled accordingly throughout the publication.

●

The project is considered a f lagship project of the applying news organisation.
Applicants need to demonstrate that the projects benefit from their organisation’s full ownership
and that the coverage has full editorial support during its entire run complete with the requisite
“above the fold” placement and accompanying promotion.

What is not eligible:
●

We do not accept applications from organisations that already receive direct grants from
the Bill & Melinda Gates Foundation.

●

State-funded media are not eligible. State-funded refers to the direct funding of public
service media organisations (whether state-owned or a private non-profits).
Media organisations indirectly supported through tax reductions or exemptions and/or
favourable rates for public utilities are eligible. Organisations that receive direct
disbursements, or subsidisation of costs, are eligible. Organisations that have received
Covid-19 support grants from governments are eligible.

●

State-controlled entities are not eligible for funding. State-controlled refers to editorial
control by a government, which takes direct forms (e.g. through editorial guidelines or
ownership structures) or indirect forms (e.g. state-controlled advertising revenue).
Organisations that can prove editorial independence through processes, statutes or external
assessment are eligible.
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Selection criteria
The following criteria help you demonstrate why your proposal is special and should be funded.
Please note that they are not mandatory a
 nd there is no need to tick off all of them - a good
proposal may well show particular strength in one or a few aspects.
1. Partnerships with news organisations and/or freelancers in L
 DCs.
Especially in the current situation with world wide travel restrictions and the necessity for
remote reporting, established contacts and/or willingness to collaborate with local journalists
in your target countries are essential. If your plan involves international travel, please provide a
contingency should COVID-19 restrictions not allow that to take place.
Remote reporting projects are welcomed.
2. Solution-oriented / Constructive journalism
Coverage that not merely investigates and calls out what is wrong, but that analyses what is or
could be done right and critically examines remedial actions - where possible.
3. Editorial quality
○ Does the project emphasise u
 nder-reported topics?
○ Does your approach a
 void stereotypes and go beyond the surface of a story?
○ Does it assume a fresh perspective or come in a particularly c ompelling format?
○ Is it s ensitive to positions of privilege and global north-south power dynamics?
4. Audience engagement
○ Does the project propose a strategy to c onnect with and involve your audience?
○ Does it have a promotion strategy to draw in a large, broad audience including m
 embers of
the public who are not traditionally reached by the media?
5. Diversity of your team and professional development
○ Do you have a diverse, inclusive team with a variety of backgrounds, competences and
knowledge which provides d
 ifferent perspectives and allows peer learning?
○ How will you avoid “parachute journalism” a
 nd aim for inclusive, equitable coverage?
6. Syndication of content
Additional coverage by sharing your products with other outlets without compromising exclusivity
in your publication’s own market.
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Conditions of the Grant
1. Copyright, distribution and requirements
Once the projects have been published, they will be further distributed via the
EJC Journalism Grants website.
○ Media organisations may retain copyright in all productions.
○ Publication under a Creative Commons License is encouraged in order to allow for global
and free access. All original data generated or collected must be made reusable for other
stories and investigations.
○ Reporting must be published under a universal open access policy, therefore they cannot
be published behind paywalls and have to be freely accessible to a national or a global
online audience.
○ It is allowed to add advertisements.
○ The grant programme provides funds to enable media organisations to cover
development issues and not to receive money for already published work.
○ Grantees are requested to mention that their reporting is receiving support through this
programme.
2. How to use the Grant
The grant programme provides funds to enable media organisations to cover
development issues and not to receive money for already published work. Please also
note that we do not fund short-form news.
The grant takes the form of a stipend that may be used for d
 irect costs which are related
to creating, promoting, producing and editing the journalistic pieces.
Expenses are d
 epending on what is necessary and appropriate for the project and can include
for example:
○ proportional share of the responsible editor’s salary
○ cost of staff and freelance journalists reporting for the project
○ travel and accommodation costs for field trips
○ expenses for local fixers and stringers
○ photo- and videographers, graphic designers, data specialists etc.
3. Financial and output reports of the project
○ Grantees are requested to submit financial reports and narrative, impact and user data
metrics reports for which templates and instructions will be provided.
○ Grantees are accountable for all expenses, which must be justified and cannot be used for
general overhead costs or expenses for other thematic sections of the publication.
○ Grants are not considered for a supply and are a non-business activity that falls outside
the scope of VAT.
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